
Fig. B 3-2 Purpose of using digital platforms in the B2B sector
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Sector-specific extrapolation of the results to the question: ‘Does your company use digital ‘business-to-business’ (B2B) platforms for one 
or more of the following purposes?’ Multiple answers possible. Legend: 50.4 percent of manufacturing companies use digital platforms in the 
B2B sector to purchase products/services from other companies.
Source: ZEW Business Survey in the Information Economy (ZEW Konjunkturumfrage), 3rd quarter 2021. 
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